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Niagara Falls Cultural Hub +
Farmers’ Market Detailed Design
Presentation to City Council




NIAGARA FALLS CULTURAL HUB / FARMERS’ MARKET
PRESENTATION TO CITY COUNCIL

SITE AREA
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NIAGARA FALLS CULTURAL HUB / FARMERS’ MARKET
PRESENTATION TO CITY COUNCIL

INDOOR BUILDING PROGRAM

TOTAL INDOOR AREA = 1,951 m2 / 21,000 SF

MARKET HALL + CATERING/STORAGE = 389 m2 / 4,190 SF

CAFE / LOUNGE = 190 m2 / 2,045 SF

WORKSHOP =115 m2 /1,235 SF

ARTIST STUDIOS = 370 m2 / 3,980 SF

BASEMENT STORAGE =280 m2 /3,015

PUBLIC WASHROOMS, ADMINISTRATIVE OFFICE SPACE, UTILITY SPACES

N\

-

- 0 : G S B
| Z .f;f_“: \“‘
Gz :
-



NIAGARA FALLS CULTURAL HUB / FARMERS’ MARKET
PRESENTATION TO CITY COUNCIL

BUILDING MATERIALITY

Metal Cladding Sealed Concrete Floors Painted Steel Structure Nail Laminated Timber Deck
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MAIN STREET AERIAL
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MAIN STREET PLAZA w
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OPPORTUNITIES FOR PERMANENT PUBLIC ART
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Precedent: public art telling history Precedent: whimsical public art Precedent: public art as wayfinding support
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OPPORTUNITIES FOR TEMPORARY PUBLIC ART

Precedent: Outdoor video projection, MoMA Mural walls integrated into building facade design

Precedent: Catenary-mounted installation Precedent: Houston Bowery Mural Wall, NYC
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NIAGARA FALLS CULTURAL HUB / FARMERS’ MARKET
PRESENTATION TO CITY COUNCIL

OUTDOOR SPACE PROGRAM

CIVIC PLAZA: OUTDOOR FESTIVALS

ART ALLEY: CONNECTIVE TISSUE THROUGH THE SITE

PARKING COURT: FLEXIBLE OPEN SPACE ACCOMMODATING PARKING
SIGNAGE AND WAYFINDING

PUBLIC ART

ADEQUATE POWER, A/V AND LIGHTING TO SUPPORT OUTDOOR EVENTS




OVERALL PROJECT BUDGET

Construction Budget

Permits and Approvals

Base Contract Consultant Fees
Other Consultants

Signage + Wayfinding

FFE

Construction Contingency (6%)
Subtotal Project Costs

HST (1.76%)
Total cost

10,533,000
40,269
399,415
73,000
60,000

631,980

12,171,664
214,221

$
$
$
$
$
$ 434,000
$
$
$
$

12,385,885
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